
57928.indd   1 3/10/06   2:45:38 PM



 

 

 

 

57928.indd   2 3/10/06   2:45:39 PM



NARI Branding & Communications
L o g o  U s a g e  G u i d e l i n e s

Table of Contents

Core Visual Identity . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Page 1 - 2

Identity Variations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Page 3

Improper Logo Usage . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Page 4 - 6

Logo Applications . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Page 7

Trademark Regulations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Page 8

Branding in Print . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Page 9-10

57928.indd   3 3/10/06   2:45:39 PM



57928.indd   4 3/10/06   2:45:39 PM



Single-color

The logo may be printed in black and white, as well. When printing in 
black, the words "NARI," "National Association of the Remodeling 
Industry," "Member" and "Chapter" print in 100 percent black.  See page 
2 of the logo usage guidelines for examples. In black and white print, the 
left slant of the roof also prints in 100 percent black, and the right slant of 
the roof should be screened at 40%.  The right slant can be screened at 
100% if necessary.  The logo may not be reproduced in multiple or 
graduated colors.  Alternative (white and black) versions of the "Member" 
and "Chapter" logos may be used with embroidery, silk screening, and 
similar applications in which shading cannot be used. The width of the 
logo should be 1/2 an inch or more, except in the case of 
business cards where the text beneath the acronym may be 
omitted and logo can be 1/3 an inch.

Four-color

The standard color logo appears in Pantone #287 (PMS #287) with the 
words "NARI," "National Association of the Remodeling Industry," 
"Member" and "Chapter" printed in 100 percent of that color (PMS 
#287). The left slant of the roof should also be printed in 100 percent of 
PMS #287, and the right slant of the roof should be screened at 40% of 
PMS #287. The CMYK equivalent of Pantone #287 is C-100, M-68, Y-0, 
K-12. The width of the logo should be 1/2 an inch or more, 
except in the case of business cards where the text beneath 
the acronym may be omitted and logo can be 1/3 an inch.   
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The logo mark is an organization’s most prominent visual representation of its brand identity. Consistent 
and accurate logo usage helps to build recognition of the NARI brand. The NARI logo was designed to 
achieve consistent use by all NARI members. The logo should be produced exactly as defined in the 
branding and communications guidelines. NARI Logos are available for download on the members-only 
page of the NARI web site. For best quality use the EPS file format. This vector-based format provides 
sharp edges and also allows resizing of images without losing quality. These guidelines should be 
followed whenever the logo is applied to your company materials.

Two-color

When printing in two colors use the logo as shown.  Use Pantone #287 
(PMS #287) with the words "NARI," "National Association of the Remod-
eling Industry," "Member" and "Chapter" printed in 100 percent of that 
color (PMS #287). See page 2 of the logo usage guidelines for examples. 
The left slant of the roof should also be printed in 100 percent of PMS 
#287, and the right slant of the roof should be screened at 40% of PMS 
#287.  The right slant can be screened at 100% if necessary. The width 
of the logo should be 1/2 an inch or more, except in the case 
of business cards where the text beneath the acronym may 
be omitted and logo can be 1/3 an inch.

Pantone is a registered trademark of Pantone, Inc.. - 1 - 
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Member Distinction

Members may use the “Member” version of the NARI logo. 

Chapter Distinction

Chapters may either the “Chapter” version of the NARI logo or...

Chapter Distinction

a Chapter may use a logo with their name denoted.  NARI will create 
these logos upon request. Follow standard logo guidelines for size and 
color.   

There are four variances allowed to the NARI logo for National Member or Chapter distinction.  These 
variances are explained in detail as follows. 

National Member Distinction

National members may use the “National Member” version of the NARI 
logo.

rockford/
northern illinois

h a p t eC

National Member
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A n y w h e r e
h a p t e rC

- 3 -

m e m b e r

C h A p t e r

NATIONAL
MEMBER
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Springfield 
Chapter

RN A
Building A Stronger Industry 

- 4 -
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PPeabody’s

RRemodeling
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National Association of
The Remodeling Industry

N A R I

Peabody s Remodeling
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Garamond 

ABCDEFGHIJKLMNOPQURSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

PMS 287

PMS 287 at 40%

- 10 -

PMS 287

 CMYK

PMS 287 at 40%
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This booklet made possible by the following 5-Star Sponsors:

Sponsored in part by:

“Building a solid brand that resonates well with people takes time. Pella Corporation has 
spent over 80 years building the brand to the level that it is today. It is a privileged and 
significant asset to our corporation and we have a serious commitment to protecting it by 
actively managing rules and guidelines that drive a consistent look and feel to the broad 
market. This dedication to our brand ensures that the Pella brand will continue to be strong 
today and well into the future.”  …..Carroll Bogard – Manager, Trade Segment 
Marketing, Pella Corporation
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780 Lee Street, Suite 200
DesPlaines, IL 60016

p. 800.611.6274
e. info@nari.org
www.nari.org
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